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Net Performance 3m 1yr SI 

Wenlock Global 
Fund 

+4.8% +20.3% +30.0% 

MSCI World Net 
Total Return 
(AUD) 

+4.2% +28.0% +41.0% 

Source: Mainstream Fund Services, Thomson Reuters. ^Calculations are 
based on total returns and net of all fees but before tax or the buy/sell 
spread. Performance figures are based in AUD.  
SI = Since Inception 9 August 2017.  

Past performance is not a reliable indicator of future 
performance. 
 
Dear Investors, 
 
The rotation from growth to value continued during 
the early part of the quarter, however many of the 
risks to the market abated. We witnessed a slight 
reversal in this dynamic towards the latter part of the 
quarter, when investors began discounting the effect 
of the risks and rotated from safe havens into growth 
assets. Investors began to exit safe havens and rotate 
into growth areas. Still, investors remained somewhat 
cautious during December.  
As noted in our Q3 2019 newsletter we continued to 
take advantage of any weakness in portfolio names as 
opportunities presented themselves (see Portfolio 
Review for more information). 
Previously we wrote about the market risks which 
had concerned investors resulting in them to take 
low-risk exposures. However, during the quarter 
investors were relieved that the most pertinent risk 
was removed as the US administration signed a phase 
one trade deal with China. Despite taking a great deal 
of time with the constant posturing and 
brinkmanship, the signing of the deal allayed market 
fears of a protracted trade spat between the two 
economic behemoths.  
The signing of the deal represented an opportunity 
for analysts to receive clarity into 2020 forecasts and 
ultimately reduce any market risk premia that had 
been built into their forecasts. Internally we had 
pontificated that it would be difficult for China to 
resist the demands from the US. The analogue we 
would revert to is one of a company (supplier) 

dealing with its largest customer, where the US is the 
customer and China the company (supplier). In a 
real-world commercial example where a company’s 
largest customer protests about product pricing or 
quality, cordial discussions without much 
antagonism occurs. Eventually, both parties would 
find a happy medium. In reality, the customer gets 
most of what they wanted and the supplier is left 
feeling less satisfied, but as they say, ‘that’s business’.  
In the case of China, it would be very difficult for it 
to replace the US as a customer. Take, for example, 
TSMC (Taiwan Semiconductor), its largest customer 
is Apple. When suppliers are commodity product 
manufacturers, they are usually price takers for a 
given level of quality.  Apple usually exercises its 
power by reducing prices from most of its suppliers 
and in many cases the suppliers relent. It would be 
foolhardy for TSMC to fight back, its reputation and 
survival depends on Apple. Apple for its part also 
needs to ensure it doesn’t rile its suppliers and finds a 
balance to ensure continuity of its own product 
quality.  
  
China for its part has relied on the US to build its 
enormous wealth which has enabled it to become the 
worlds outsourced manufacturer for everything from 
mobile phones to the desk stapler. The boon the US 
has bestowed upon China has been multifaceted but 
ultimately manifested in increasing the living 
standards of its citizens. This paved the way for the 
largest economic region to trade with China, that of 
the EU. This double whammy has given the 
opportunity for one country to create an economic 
boom that is unlikely to be repeated. China became 
wealthy by the will of the US and the EU.  Any short-
sightedness by China in dealing with the US would 
be futile and it should be mindful of the bounty 
afforded to them by the US consumer.  
Data from the ‘US Census Office’ and ‘Trading 
Economics’ suggests that over the past 10 years, 
China as exported US$4.5trn of goods to the US. 
Including the EU that figure is close to US$8trn. This 
enormous amount of wealth transfer is 
unprecedented with benefits far-reaching for China. 
Trade in the opposite direction has been meagre by 
comparison. Hence, China would find it hard to have 
the upper hand in negotiations with its largest trading 
partners.  
Much has been made of the recent trade tensions 
providing opportunities to other low-cost countries 
in taking market share from China. Although this has 
been true, many countries would find it difficult to 
take onboard the manufacturing capacity that China 



provides, aside from India. India’s own internal issues 
prevent it from taking advantage of its neighbour, 
namely its political structure inhibits this move. 
Vietnam, for example, has been a beneficiary from 
the fall out as 2019 exports increased to $60bn up 
from $49bn from the prior year. Still, this increase 
pales in comparison to the vast Chinese exports. 
China is fully aware of the dynamic and isn’t willing 
to take the risk of bleeding its economy. To think that 
China would jeopardise its advantage wouldn’t seem 
rationale. Hence, our contention that the US can get 
away with pushing its weight around.  To the extent 
that the US can make demands over trade, China for 
its part will want to ensure it doesn’t appear to be the 
weaker partner to its citizens. We have read the local 
state press in China pitching the recent phase one 
deal as a win for China. Interestingly, it was the US 
who agitated for change in rebalancing the trade 
flows and in part got what they wanted. Some tariffs 
have not been removed and will be used as a 
bargaining chip for future noncompliance or 
misbehaviour.  
 
An example of where this was demonstrated was 
during negotiations between the US and Mexico over 
its trade agreement. Albeit for similar but slightly 
different motives, Mexico was quick in signing a deal 
to avoid tariffs on Mexican goods entering the US. 
Mexico is the US’s largest trading partner and to put 
at risk such a relationship would be chimerical for 
Mexico and its economy. Sometimes rationality can 
be clouded by ego or hubris and sometimes not. But 
eventually, humility or submission plays out.     
  
We think the trade drama might not be over. Trump’s 
(likely) second term will be met with deeper trade 
negotiations benefiting American firms with a level 
playing field in foreign countries. The ‘Make America 
Great’ slogan will once again resonate across media 
outlets and make China think twice before 
embarking on a protracted phase two trade deal. 
Maybe the recent coronavirus issues will make China 
build closer ties with its Western partners.        
 
2020 seems awfully like a year where a bullish stance 
seems plausible. Especially in the year of a US 
election. Statistics would suggest a positive year for 
the S&P 500. Valuations are toppy and investors are 
wary of this long-dated bull market. The many bear 
cases that have been present all have validity but with 
central bank support betting against the institution 
has proved to be futile. However, our focus is on 
listening and hearing what companies have to say and 

what they say keeps us preoccupied. We admit that 
the recent run in the market has been strong and 
much of the good news from the trade war and 
earnings might be priced into equity markets. But we 
are mindful that companies face fewer headwinds in 
2020 than previously. Earnings growth expectations 
for 2020 for the S&P 500 is 9.2% after a very weak 
2019. We see the possibility for expectations to be 
beaten given 2020 is an election year. This is driven 
by the fact that Trump’s administration has suggested 
a large income tax cut is likely to be rolled out 
sometime this year. This along with other supportive 
economic policies will drive companies profits 
higher. We do not expect the early rally in 2020 to 
continue at the same pace and expect bouts of 
volatility to drive fear amongst investors. We will be 
analysing each period of volatility carefully to ensure 
the fundamentals of the US economy is intact. 
 
The Fund’s exposure to the Healthcare sector 
remains a feature that we feel will remain for the 
foreseeable future due to the pace of innovation that 
will occur over the next decade. Technology coupled 
with breakthroughs in clinical research suggests to us 
that we are entering a new paradigm in drug 
development. Medical devices are also benefitting 
from the increasing rate of technological 
advancements. We do not believe that this will wane 
for the next 10 years as lowers costs and information 
symmetry continues to assist researchers.  
There is a deliberate nature in selecting certain 
characteristics for inclusion into the Fund which 
requires a great deal of research. It is often complex 
to understand all the idiosyncrasies when attempting 
to decipher medical papers and terminology. 
 
Our healthcare investment process is centred around 
platform technologies that address a select set of 
therapeutic areas. Those include:  

• Rare Diseases 
• Immunotherapies 
• Neurological and Cardiovascular diseases 
• Next Generation medical devices 

Platform technologies are extremely important as 
they create significant value to the end patients. 
Healthcare companies that adopt this approach 
provide great efficiencies and allow them to address 
a much wider therapeutic area with lower costs. 
Platform technology is the innovation in a specific 
area of scientific research that can be leveraged to 
address various therapies. For instance, the Fund’s 
investment in Ionis Pharma is such an example of a 
platform technology company that is using its IP to 



address a variety of diseases. Ionis’s Antisense 
technology platform allows it to design and build 
specific RNA (part of the DNA) in order to prevent a 
number of diseases. Currently, it addresses rare 
diseases including Spinal Muscular Atrophy, hATTR, 
FCS and a series of other rare diseases.  
 

Portfolio Review 
 
The quarter was notable for two reasons. 

1. The Fund’s relative underperformance in 
September and October. 

2. The Fund’s very low turnover 
We address each point individually.  
 
Underperformance 
The underperformance during September and 
October was a carryover from August where the Fund 
underperformed the index by -4.3%. September’s 
relative performance was -7.6% and October was -
0.76%. This underperformance was driven by investor 
sentiment turning away from growth-oriented 
companies towards more defensive or value-based 
companies. During the period there was a number of 
large risk events that worried the market leading to 
investors becoming extremely bearish on future 
earnings. When investors fear for future earnings they 
revert to defensive more staple type investments. 
Those include the must-haves in times of war e.g. 
food, beverage, cigarettes and alcohol. This shift is 
known as a rotation from growth to value. As 
mentioned, many investors fretted about the Trump 
trade war, the lack of central bank support and that 
the US consumer would become lethargic after a 
decade of relentless spending. Equally, the inverted 
yield curves in the US, a harbinger of a recession 
played on minds. 
 
The risk aversion inevitably brought about wholesale 
selling of many of the Fund’s names. This coupled 
with the timing of poor quarterly results from a 
handful of investee companies compounded the 
negative returns. As usual, we reexamined the 
investment case for many underperforming 
companies and concluded their fundamentals were 
still intact and the market would eventually revisit 
their thesis. Despite the negative sentiment at the 
time we continued to believe the secular tailwinds 
were strong and that cash flows would continue to 
grow.  
 

Aside from taking a deeper look at the portfolio 
companies, we concluded, as described above that the 
game theory being played out between China and the 
US over trading would eventually resolve itself and 
the market would resume its attention to the earnings 
and revenues. As the deadline of a trade agreement 
approached in December, it was clear China was 
struggling under the current tariffs and any further 
tariffs might decimate their economy. Already 
manufacturers were looking to diversify away from 
China and additional friction would have certainly 
arrested China’s economic plans.        
 
Turnover 
Given we concluded there was no change to the 
underlying fundamentals of each of the investee 
companies, the fund experienced little turnover. That 
is to say, despite the fund underperforming there was 
no deviation from our investment philosophy or 
process. Sometimes the market can behave irrational 
and thus investors are able to take advantage of 
mispricing. During this period, we were able to add to 
existing positions that underperformed, albeit at the 
margin.  
Ideally, we would like to have a portfolio that requires 
very little activity, one that continues to outperform 
over the long term. Unfortunately, due to the nature 
of financial markets, mispricing occurs, presenting 
opportunities to purchase undervalued companies 
and conversely where we will dispose of expensive 
assets.  
During the quarter the Fund disposed of its holdings 
in MarketAxess and Activision redeploying the 
proceeds into existing positions and a new holding in 
SmileDirectClub.  
The depositions of both MarketAxess and Activision 
were based on changing fundamentals or valuations. 
Despite MarketAxess’s underlying fundamentals 
remaining robust, its price reached our intrinsic value 
and thus we believed upside would be based on a re-
rating from an already rich level.  
Activision fundamentals have evolved over the past 
year. There is a secular change occurring in the games 
segment where console games are likely to experience 
long term secular declines. Gen Z and Millennials are 
shifting their consumption of games to power 
PC’s/Notebooks, Mobile and Streaming. The advent 
of battle royal games (shooter, multi-player) and 
esports games by smaller games studios have 
disrupted the traditional game developers. Smaller 
independent developers have built games with mass 
appeal, mostly online games. The larger games 
developers have found it difficult to compete with 



smaller nimble startups. With the demise of the 
games console devices (Xbox, Playstation etc) and 
the shift to mobile/online or streaming games, the 
stranglehold the older developers maintained on the 
console market meant they were focusing in the 
wrong area. This allowed a new generation of 
developers to take market share. No doubt the larger 
players will look to compete or buy their smaller 
brethren but with such ease of disruption, investing 
in this area makes it complicated.  
Over the last 5 or so years, larger games companies 
have found it difficult to grow revenues at double-
digit. Starts ups have managed to take market share 
with very little difficulty. The popularity of games can 
attract large crowds with very little capital investment 
and fanfare.  
 
Protection 
The Fund employed an average of 60-65% protection 
throughout the quarter.  
 
The Power of User Engagement: An imperative for 

survival 
 

 
Source: Ouch.pics 
 
What is User Engagement? 
User engagement refers to a variety of vectors that 
users interact with a product or service and the value 
they ascribe. Engagement can be measured by a 
variety or combination of activities such as 
downloads, clicks, shares, and more. The higher the 
engagement the greater a chance the company is able 
to monetise that user. ‘Call to action’ by users is a 
highly adopted method to enhance engagement and 
ultimately the ideal path to monetisation. These 
highly engaged users tend to be more profitable, 

provided that their activities can actually be 
monetised based on call to action funnels, such as 
purchases, signups, subscriptions, or clicks. 
 
Product and marketing teams measure user 
engagement through the use of product analytics to 
understand the factors that contribute to higher 
engagement. By improving engagement, such teams 
can improve the product’s wider acceptance. 
Generally speaking, in the online world, users now 
expect something for nothing to gain their loyalty 
and many address this by asking users to sign up for 
‘free’ content or service that the user places some 
value upon.  
 
Measuring User engagement 
 
No two definitions of user engagement are alike. 
Hard metrics such as daily active users, cost-per-
acquisition, and Return of Investment (ROI) are 
fairly straightforward. In reality, though, engagement 
depends upon a company’s business model. High 
engagement via views or clicks might be good for 
certain channels such as news or social media sites 
(eg Youtube), but not necessarily for others. Take an 
Insurance App, where an engaged user could use the 
app to file a claim. The type of data that can be 
extracted can provide a myriad of data points that 
have varying levels of value for the insurance 
company.   
 
Ultimately, the objective is to gather as much data as 
possible from the user to then be able to target them 
with relevant content and encourage further 
engagement. The analysis and interpretation of the 
databank are known as Data Science and plays an 
important role in converting vast streams of data into 
extremely valuable business critical decisions which 
CEOs value.  
 
To calculate user engagement, teams must decide 
what engagement means to them. For a media 
publication or social media platform, all activities 
might be considered positive engagement because 
the site makes money from advertising. For an e-
commerce store, activities might only be considered 
positive engagement if they are correlated with a 
positive outcome such as purchases, or at least adding 
items to a cart. 
 
These are activities that businesses might count as 
engagement: 
 

https://icons8.com/
https://mixpanel.com/engagement/
https://mixpanel.com/topics/mobile-app-analytics-metrics/
https://mixpanel.com/solutions/media-entertainment/
https://mixpanel.com/solutions/media-entertainment/


• Media sites: Social media platforms and 
search engines: Daily usage, views, time on 
page, clicks, searches, comments, shares 
 

• Streaming music/ video apps: Daily usage, 
time spent in-app, songs listened to, playlists 
created, friends added 

 
• E-commerce stores: Monthly usage, adding 

items to cart 
 

• Personal finance apps: Weekly usage, sync 
bank accounts, create a budget, enable 
notifications, view dashboard 

 
• Enterprise software: Monthly usage, create 

reports, share reports, invite users 
 
It’s also important to define and track negative 
actions such as unsubscribes, app deletions, plan 
downgrades, and silenced notifications. If analytics 
teams know which events cause users to become 
disengaged, they are able to improve engagement. 
 
Product teams often measure the average activity of 
all users as a benchmark. For greater granularity, the 
team can calculate the varying levels of engagement 
among their top user groups or cohorts. 
 
To improve user engagement, product teams must 
analyse their users’ actions to make changes and 
improve the experience. This was done through;  
 

1. Finding out what users consider valuable 
 

2. Improving the product’s usability, UI. 
 

3. Educating users, especially new ones; and  
 

4. Communicating with users 
 
Even today organisations need to focus on these 
attributes but are assisted by tools (software) that are 
constantly improving methods through which these 
objectives can be achieved. With the current pace of 
change in habits and engagements to be successful 
companies need to be well ahead of the curve. Five 
years ago, it would have been difficult to fathom 
asking a small electronic box to play your favourite 
song. The dynamics are forever evolving, this is due to 
the booming increase of start-ups that are inventing 
new ways to disrupt existing industries or 

technologies. That has led to an innovation cycle of 
constant change. 
 
Solving a problem today usually leads to unlocking the 
next set of issues or problems. Thus, for engineers or 
designers looking to enhance user engagement, it is an 
iterative process in a wider experiment. This process 
is then repeated continuously as technology evolves 
and user habits change. 
 
Below we aim to isolate trends that we think would be 
prominent in the upcoming new year; 
 
 

1. Cross-device synchronisation 
 
Nowadays, users use a multitude of digital devices in 
their daily life; smartphones, smartwatches, smart 
televisions, laptops, computers, smart speakers etc. 
These devices are used to complete several tasks and 
consume content of various kinds. Thus, it is 
important for companies to recognise this trend as 
users demand a certain level of synchronisation 
between all these devices. 
 
For example, if you’re watching a show on Netflix on 
your way home from work, users want to be able to 
easily continue on from where you left off when you 
switch to your smart television once you are home. 
The same goes for booking an Uber via smart speakers 
and being able to view the details simultaneously on 
your smartphone. 
 
The main goal is to allow the user to perform a single 
continuous task on different devices with little to no 
interruptions. 
 

2. Personalisation 
 
Personalisation will continue to be the trend in 2020. 
Designers have to better understand the behaviour of 
individuals rather than audience segments to improve 
the overall user experience. 
The most common form of personalisation is through 
content recommendation. This is done through the 
use of machine learning and artificial intelligence to 
breakdown the user’s interests and preferences. 
Companies such as Netflix, Spotify, Medium, Google, 
and many others are all using these emerging 
technologies to improve personalisation to 
individuals. 
 



 
Source: Medium  
 

3. Situational Relevance 
 
Another form of personalisation is based on 
situational relevance. The user’s interests, behaviour, 
and needs aren’t always the same, as various factors 
such as location, mood, emotion, and time can greatly 
influence their mindset. Companies are slowly 
developing more sophisticated algorithms to better 
interpret these new kinds of data, and extrapolate new 
patterns that are more accurate and effective. 
 
Below are some examples of how this form of 
situationally relevant personalization is being put to 
use; 
 

• McDonald's is creating a drive-thru menu that 
can be tailored to things like the weather, 
current restaurant traffic, and trending menu 
items 

 
• Amazon wants Alexa to notice a user’s 

illness by detecting a change in their voice, 
before suggesting the appropriate medicine or 
food. 

 
• Google Maps now provides you 

with recommendations for restaurants based 
on your location and personal preference. 

 
4. Privacy 

 
In today’s world, we talk about privacy and how 
technology is having a great impact on our lives. More 
data is being collected and stored online than ever 
before; medical records, location history, search 
history, intimate text messages, your pet’s name, and 
many more. Users have more or less come to terms 
that their personal data is no longer “private” due to 
their engagements with the large ecosystems; Apple, 
Google, Facebook, and Amazon. 

 
Thus, it is important for user experience (UX) 
designers to give the user control over privacy 
settings, so that they are able to determine the type of 
data collected and how it is used. The user should be 
able to change these settings as often as they want and 
even choose to have regular reminders sent to help 
keep their current settings in mind. 
 

 
Source: Google 
 
As shown above, Google has done a good job of 
creating a dashboard where the user is able to control 
their info, privacy and security settings all in one 
place. 
 
Privacy issues are extremely contentious as witnessed 
by the EU’s implementation of GDPR which sets the 
regulations around the use of private data in the EU. 
Fines, penalties and reparations are provided for 
breaches of these regulations. Other governments are 
looking to put in place laws that prohibit the use of 
user data for activities that are deemed as unlawful. 
The US doesn’t have a data privacy law as of yet and 
is looking to bring one soon.   
 

5. Face ID 
 
In newer flagship smartphones such as the iPhone X, 
Face ID has overtaken Touch ID as the main form of 
user verification, with other major smartphone brands 
following suit. This means that mobile app logins have 
to be optimised to allow Face ID as an alternative 
verification method. 
 

https://techcrunch.com/2019/03/25/mcdonalds-acquires-dynamic-yield/
https://thenextweb.com/artificial-intelligence/2018/10/15/amazons-new-patent-will-allow-alexa-to-detect-your-illness/
https://thenextweb.com/artificial-intelligence/2018/10/15/amazons-new-patent-will-allow-alexa-to-detect-your-illness/
https://www.slashgear.com/google-maps-has-a-ton-of-personalization-features-launching-today-26535705/


 
Source: Telegram, ASOS, Stripe - All allow their users 
to log in via Face ID 
 
The old method of entering a username and password 
is no longer considered efficient as it requires the user 
to spend a certain amount of time and effort — plus 
the need to memorise multiple passwords for 
different applications. With the integration of Face 
ID authentication, it would be possible to achieve a 
more accurate one-click log in. 
 

6. Voice User Interface (VUI) 
 
Apple has been the frontrunner in this trend with the 
introduction of Siri in 2011. Yet, the real adoption of 
voice control only began when smart speakers and 
home devices started to gain prominence. With 
Google, Apple, Amazon, and Sonos releasing smart 
speakers, it signals the start of a new era — from 
Graphic User Interface (GUI) to VUI as these devices 
do not rely on touch screen inputs, and provide no 
navigations, buttons, or even menu interfaces. 
 
In August, an Adobe Analytics survey found 32% of 
U.S. adults owned at least one smart speaker. Users all 
around are commanding their smart speakers to set 
their alarms, play music, check the weather, perform 
online searches, read the news, order things online, 
and the list goes on. 
 

 
Source: Google  

 
Just last year, Google announced Duplex, a voice 
assistant, that can call a restaurant or a barbershop to 
make a booking for you. This year, it can help rent a 
car, reply to messages, find photos to share with 
friends, write emails, and do other cross-app tasks. 
Thus, it will be very interesting to see what the next 
iteration adds to this.  
 
Although it’s still too early to predict the impact of 
smart speakers on our societies, VUI can be used to 
improve the user experience by shortening the 
operation process. It’s also important to note that VUI 
is not only applicable to smart speakers but for almost 
every other smart device. 
 

7. Augmented reality 
 
With the rise of 5G network technology, augmented 
reality (AR) will begin to unlock its full potential, due 
to shorter download/set-up times and create new 
scenarios and use-cases. The interactive behaviour of 
AR allows designers to breach the gap between GUI 
and the real world — taking the omnichannel 
experience to the next level. A 2018 Gartner survey 
indicated that, by 2020, 46% of retailers planned to 
deploy either AR or VR solutions to meet customer 
service experience requirements. 
 
In the past year, big brand retailers have already 
started leveraging the use of augmented reality to 
enhance their customer’s experience by enabling 
them to visualize products and information in 
different settings. Some prime examples of these are 
as follows;  
 
Nike uses AR to scan your feet for the perfect fit 
 

 
https://www.youtube.com/watch?v=FtfDsv2y0M0 
 
 
 

https://www.cmo.com/features/articles/2018/9/7/adobe-2018-consumer-voice-survey.html#gs.nDhRhzEu
https://www.cmo.com/features/articles/2018/9/7/adobe-2018-consumer-voice-survey.html#gs.nDhRhzEu
https://www.theverge.com/2019/5/7/18531195/google-duplex-web-update-car-rentals-movie-tickets-io-2019
https://www.theverge.com/2019/5/7/18531195/google-duplex-web-update-car-rentals-movie-tickets-io-2019
https://www.theverge.com/2019/5/7/18531195/google-duplex-web-update-car-rentals-movie-tickets-io-2019
https://www.gartner.com/en/newsroom/press-releases/2019-04-01-gartner-says-100-million-consumers-will-shop-in-augme
https://www.gartner.com/en/newsroom/press-releases/2019-04-01-gartner-says-100-million-consumers-will-shop-in-augme
https://www.youtube.com/watch?v=FtfDsv2y0M0


 
 
Ikea uses AR to help you build their furniture 
 

 
https://vimeo.com/260710101 
 
Google is using AR to guide you 
 

 
htts://twitter.com/googlemaps/status/11594341209105
08033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweete
mbed&ref_url=https%3A%2F%2Fcdn.embedly.com
%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252F
html%26key%3Da19fcc184b9711e1b4764040d3dc5c0
7%26schema%3Dtwitter%26url%3Dhttps%253A%2
F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159
434120910508033%26image%3Dhttps%253A%2F%2

Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%2
5253A%25252F%25252Fpbs.twimg.com%25252Ftwe
et_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%25
26key%253Da19fcc184b9711e1b4764040d3dc5c07 
 
 
 
 

8. UX (User Experience) audits 
 
While firms generally associate the term audit with 
financial accounts, a UX audit helps the management 
team to cross-examine the performance of digital 
content with industry standards and whether it is in 
line with the latest trends and technology. Similar to 
a financial audit, the main objective of a UX audit is 
to provide an independent opinion to all stakeholders 
on the effectiveness and honesty of the design of the 
platform. 
 

9. Dark Patterns 
 
Unfortunately, when it comes to user engagements 
it’s not all ‘rainbows and sunshine’. Most tech 
companies, in some form or the other, engage in the 
‘dark arts’ of finding subtle ways to keep us engaged 
with their products, and exploit addictive tendencies 
through design is one of the commonly used 
methods. It seems as though - if it’s leveraging user 
psychology to improve their overall experience in 
order to increase engagement and conversion - 
everything is ‘fair game’. 
 
However, certain dark methods like; deliberate 
misdirection, spamming, forced continuity, invisible 
links, etc, are unlawful. A UX audit would be a good 
way to judge if a company is being deceptive and 
manipulating users for their own benefits. Certain 
actions that would definitely be treated as 
manipulative or deceptive are: 
 

• Making it hard for the user to get out of a 
certain situation (subscription plan) 

 
• Using confusing colours to influence the 

user’s decision 
 

• Using trick questions to manipulate the user 
 

• Design misleading the user’s focus 
 

• Using guilt-tripping to influence the user 
 

https://vimeo.com/260710101
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07
https://twitter.com/googlemaps/status/1159434120910508033?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed&ref_url=https%3A%2F%2Fcdn.embedly.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext%252Fhtml%26key%3Da19fcc184b9711e1b4764040d3dc5c07%26schema%3Dtwitter%26url%3Dhttps%253A%2F%2Ftwitter.com%2Fgooglemaps%2Fstatus%2F1159434120910508033%26image%3Dhttps%253A%2F%2Fi.embed.ly%2F1%2Fimage%253Furl%253Dhttps%25253A%25252F%25252Fpbs.twimg.com%25252Ftweet_video_thumb%25252FEBcjJ_nXsAAzgtQ.jpg%2526key%253Da19fcc184b9711e1b4764040d3dc5c07


Our Takeaway 
 
The above trends are expected to make 2020 an 
exciting year for user engagement. Many of the 
technologies mentioned above have been popular for 
the last few years. With a few improvements and 
enhanced designs, they are poised to result in a total 
revolution of how designers can improve the user 
experience, thus enhancing and growing user 
engagements. 
 
User engagement matters because it is highly 
correlated with overall profitability. User attention is 
a finite resource and if users choose to spend their 
time on a particular app or site, they are signalling 
that they find value in it. This allows businesses to 
make money from the product or service with ads, 
subscriptions, or sales. 
Highly engaged users are more likely to buy, return, 
and share the product or service with friends.  
 
For us, these developments are key as user 
engagement metrics are what drives the business 
models of companies that are part of the 
‘Communication Services’ sector. The fund has high 
conviction in the importance and the future 
performance of this sector and has positions in some 
of the leading names within it – like Facebook, 
Twitter, and Pinterest. Thus, we closely monitor the 
emerging trends in user engagement as we believe 
these trends act as secular tailwinds for our 
investments.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



 
 

 

 

 

 

 

 

   
 
 

 

 

 

 

 

 

  
 

 

  

Sector Allocation (ex cash/options) % of NAV 

Healthcare 29% 

Information Technology 18% 

Communication Services 13% 

Consumer Discretionary 12% 

Financials 10% 

Industrials 9% 

Consumer Staples 6% 

Country Allocation % of NAV 

Top 10 Holdings  Sector 

Abbott Labs         Healthcare 

Eli Lilly Healthcare 

Estee Lauder Consumer Staples 

Facebook Communication Services 

Insulet Corp Healthcare 

Microsoft Information Technology 

Network International Financials 

Neurocrine Biosciences Inc Healthcare 

Siltronic AG Information Technology 

Twitter Inc.  Communication Services 

Currency Exposure % of NAV 

US Dollar 74% 

UK Pound 13% 

Euro 13% 

Australian Dollar 1% 

Performance of $10,000 invested since inception Net Performance Fund  Index* Relative 

1 Month -5.6% +2.0% -7.6% 

3 Month -5.2% +4.6% -9.8% 

1 Year -2.6% +9.2% -11.8% 

Since Inception** +24.0% +35.2% -11.2% 

*MSCI Daily World Total Return Net Index AUD **Inception 9 Aug 2017     

Wenlock Global Fund  

Fund Statistics - December 2019 
Source: Mainstream Fund Services, Thomson Reuters, Wenlock Capital  

Numbers rounded and may not sum to 100% 

Source: Mainstream Fund Services, Thomson Reuters.  
^Calculations are based on total returns and net of all fees but before tax or 
the buy/sell spread. Performance figures are based in AUD.  
SI = Since Inception 9 August 2017. Past performance is not a reliable 
indicator of future performance. 

 

70.6%

13.7%

10.2%

5.0%

0.5%

North America

European Union

United Kingdom

Cash

Options

Source: Mainstream Fund Services, Thomson Reuters, Wenlock Capital.  
^Calculations are based on total returns and net of all fees but before tax or 
the buy/sell spread. Performance figures are based in AUD.  
SI = Since Inception 9 August 2017.  
Past performance is not a reliable indicator of future performance. 



Wenlock Global Fund 

 
❖ The Wenlock Global Fund targets long-term capital growth whilst ensuring capital 

preservation. The Fund invests in 20-40 superlative businesses across the world that 
are exhibiting strong long-term secular trends. At times, the fund employs 
protection to protect against large falls in asset prices.  
 

❖ These superlative businesses are selected after rigorous fundamental bottom-up 
research which provides the Fund potential long-term capital returns.    

 

 

Investment Style   |  Bottom– up Fundamental Research based on Cash Flow 
Returns  

Number of Holdings  |  20-40  

Inception Date  | 9 August 2017 

Currency   |  AUD 

Minimum Investment | $10,000 

  

 

 

 

IMPORTANT INFORMATION 

Equity Trustees Limited (“Equity Trustees”) (ABN 46 004 031 298), AFSL 240975, is the Responsible Entity for the Wenlock Global Fund. 
Equity Trustees is a subsidiary of EQT Holdings Limited (ABN 22 607 797 615), a publicly listed company on the Australian Securities 
Exchange (ASX: EQT). This document has been prepared to provide you with general information only. In preparing this document, we did 
not take into account the investment objectives, financial situation or particular needs of any particular person. It is not intended to take the 
place of professional advice and you should not take action on specific issues in reliance on this information. Neither Wenlock Capital Pty 
Ltd, Equity Trustees nor any of its related parties, their employees or directors, provide any warranty of accuracy or reliability in relation to 
such information or accepts any liability to any person who relies on it. Past performance should not be taken as an indicator of future 
performance. You should consider the Product Disclosure Statement (“PDS”) before making a decision about whether to invest in this 
product. The PDS can be obtained by visiting www.eqt.com.au/insto or request a copy by calling the Portfolio Manager, Wenlock Capital 
Pty Ltd on +61 (2) 8245 0503 or emailing them at enquiries@ wenlockcapital.com.au. Past performance is not a reliable indicator of future 
performance. 


